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Australian
audiences
are watching
online

50% of internet users from all walks of life are
watching movies and TV online.

VOD viewers like local content
16 Australian YouTube
1 (g channels have more than
1m subscribers!

40% of VOD viewers watch
Australian TV series on VOD

Top 5 services used by
VOD viewers:
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Hollywood is less dominant
online than at the cinema

% of VOD viewers who watch:

Newcomers are more likely to choose legal services
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Screen Australia analysis
of Nielsen data, 2014
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Infographic:
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