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FAVOURITE CHANNELS?
49% ABC2 26% ABC3
1% ABC3 10% YOUTUBE
5%  DISNEY JUNIOR 8%  DISNEY CHANNEL
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Sources:
1.10-year average 2002/03 to 2011/12, Screen Australia pr

2. 5-year average 2007/08 to 2011/12, Screen Australia production database

‘oduction database

3. Compiled by Screen Australia from research survey What's On conducted by Jigsaw Strategic Research, on behalf of Screen Australia and the Australian Children's Television Foundation;
survey of 1060 children and their parents, 29 November 2012-11 December 2012. Questionnaire design informed by focus groups undertaken October 2012

4. ACMA, Children's Television Standards 2009

www.screenaustralia.gov.au/research/



