Comment on Stage 2 of Screen Australia’s review of operations from Simon Britton

Marketing support

Require producers to complete an online marketing strategy when apply for FA funds

Include such items in SA  budget templates

Create a discretionary fund to allow producers added support for online marketing, promotion and distribution.

Conduct workshops and support initiatives to educate screen content creators about online strategies.

Regional Digital Screen Network 

Convert the trial into an ongoing proposition for regional audiences.

Online access to SA product

Create a Brand Australia portal for SA supported content. Look at the BBC's initiative to make their back catalogue of publicly-funded material freely available.

Online monetisation

Explore options for monetising SA content online, using platforms such as iTunes, YouTube (recently announced commencing trials of paid downloads for long-form content)

Simon Britton

MediaWave

