
22%

24%

WAYS TO WATCH TV on demand

www.screenaustralia.gov.au/research/

DID YOU KNOW? Catch-up anD BEYOND: TELEVISION CONTENT ON DEMAND

JULY 2012

1. 	 Nielsen, The Australian Online Consumer Landscape, March 2012.
2.	 GfK data in Broadcast Australia, Convergence Review submission, October 2011 & GfK, 

2012, Australia: Large screens boost value of TV market, http://www.gfkrt.com/anz/news/
single_sites/009756/index.en.html.

3.	 Ben Holgate, 2012 ,’Ten Plays Smart with IPTV Deal’, Australian Financial Review, 23 April 
4.	 OzTAM, Australian Multi-screen Report, Q4 2011.

5.	 PwC Entertainment and Media Outlook, 2011-2015.
6.	 Australian Communications and Media Authority, Communications Report, 2010-11.
7.	 Australians aged 16+ who have used the Internet in the last month (n=5,104); Nielsen,  

The Australian Online Consumer Landscape, March 2012.
8.	 Launched in December 2010; Andrew Colley, 2010, ‘iPad Users Flock to ABC’s iView TV 

Catch Up Service’, The Australian, 7 December.

9.	 In February 2012. Screen Australia, Spotlight on Catch-up TV, June 2012.
10.	 PwC, 2012, IAB Online Advertising Expenditure Report.
11.	 Broadcasting Services Act 1992.

	first full episodes of TV content offered online 
	 2006 	•	 McLeod’s Daughters (via Channel Nine website) 

	dedicated catch-up TV portals launched 
	 2008	 •	 iView 
	 2010	 •	P lus7, NineMSN Video and TEN’s Watch TV
	 2011	 •	SBS  On Demand 

viewing  
by online 
australians 7

ADVERTiSING REVENUE growth, 2010 to 2011 10

ONLINE VIDEO 

up 31% – $33.4m to $43.7m 
ONLINE  
up 17%– $2.27B to $2.66B 

Video streaming is NOT CONSIDERED A BROADCASTING SERVICE under the Broadcasting Services Act and is FREE 
FROM REGULATION stipulating minimum levels of Australian content, children’s content and Australian advertising. 11

Mobile video on 
the rise:
Time watching video 
on mobile phones: 

UP 129% 
(35 mins per month  
Q1 2011, 1.3 hrs Q4 2011) 4

1 in 3 Sony smart  
TVs now connected  
to the Internet. 3

32% of TV sales 
in 2012, 
up from 20%
in 2011. 2

25% of tablet owners 
use the device to  
watch TV5

1.1m Australians  
aged 14+ used catch-up TV 

in June 2011,  

up from 0.6M in june 2010 6

iView 
iPad  app 

13,000 
downloads 
within two 
days of 
launch 8

34%
Time-shifted TV 

official catch-up 
TV services

unofficial  
Internet  TV

Content on catch-up services in an average week: 9

	 1,308 hours (49% recently broadcast)

	 ●	Local content 58%	 ●	 foreign content 42%
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More Australians now access Internet TV via catch-up services than via unofficial sources like BitTorrent 1

 
movies & drama

31%

docos 12%
infotainment,
reality tv,
News, current 
affairs,
children’s etc

57%

13%	 18%

8%	 4%

37%	 20%


